CEO BIO:

Rachel Yarcony has a profound leadership background with 20 years of hands-on experience, managing companies, leading strategic processes of products in FMCG + Pharmaceutical markets, and bringing new products to fruition in leading companies.
Rachel served as V.P. Global Marketing at Teva pharmaceuticals and a Business Manager at Nestle.
Rachel won the Grand Effie twice for leading effective and break thorough innovation,and holds B.A. in Psychology from Tel-Aviv University and MBA (with honor) from ESG France. 
As an executive manager, a mother, and a caregiver, stress had become a massive burden in her life. However, her professional background as an expert in food and pharma led her to seek a natural solution and develop “smart food”, data-driven, that consumers can merge into their routine to manage their stress levels.

Together with her Co-founder, Dovev Goldstein, who gained profound experience leading successful technological personalization platforms, and world-leading researchers from Berkeley and the Technion, she founded myAir to disrupt the wellness industry with the first stress resilience platform through nutrition and data-driven insights.
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10. Let food be thy medicine and medicine be thy food 
· Executive Summary / Investment Rational  
Briefly describe the company's technology or therapeutic focus; the market opportunity, progress made to date, key partnerships or joint ventures, investment to date; and management strengths.  
myAir leverages stress resilience through functional, personalized nutrition based on mind and body analytics. myAir is a personalized AI-powered platform, empowering people to measure, manage, and balance their stress through functional, personalized nutrition recommendations and tailored insights, based on their behavioral signature.
· Core Technology  
What is the technology, its uniqueness, and its value proposition?  
myAir uses wearables to monitor users' biometric data and cognitive/personality profiles to provide real-time stress analysis and feedback. It generates personalized daily functional nutrition plans based on scientific research and individual profiles, including dietary preferences and allergies. The platform also features a generative AI-powered chatbot that offers continuous support and guidance, based on the user's personality and psychological profile.

· Product Profile/Pipeline  
Briefly describe the company’s product/pipeline, status, and market potential. Discuss milestones, potential collaborations, and partnerships.  
*  Research - GARMIN, and myAir published research results proving an 80% decrease in stress and 84% improving sleep.

* Customers - Amazon AWS, Moovit (Intel), Banks, and ten of thousands of US customers have already consumed myAir's platform with high satisfaction and engagement rate. 

* Product traction - we've reached 23B+ physiological data points, 530K psychological questions answered, and 10K paying customers in the US.

* Funding - $6M raised from TAU Ventures, iAngels, Entree Capital, and Elah Fund.

* myAir's leaders bring vast experience in executive roles at Teva Pharmaceuticals and Nestle. myAir's research team includes scientists from Berkeley, Stanford, Technion, and Tel Aviv University. Together, we created a scientific solution that empowers users to track, understand, and reduce their chronic stress.
· Business Strategy  
Briefly describe how the company will apply its core technology, generate short-term and long-term revenues.  
B2B2C strategy – myAir will scale by partnering with forward-thinking corporates, in a SAAS model, to be part of the growing data-driven "food for mood" trend:

Integration of myAir data-driven personalization platform to the wellness/complementary health platforms, enabling:
· myAir's proprietary, plant-based stress-relief formulations.

· Offer consumers mind & body deep profiling that will drive preference and empower them to manage their wellness through daily personalized nutrition recommendations.

· Ongoing tracking and adaptive 24/7 feedback with machine learning capabilities will create engagement & maximize cross-sell by using a pool of wide-range cumulative data points.

· Uncomplicate the practice of well-being 
· Acquiring new and retaining current customers through data-driven segmentation

· Digital D2C engaging route to market
· 24/7 "food for mood" personalized nutritionist service
· Acquiring new and retaining current customers through data-driven segmentation
· Consumers Insights Panel

  
 
 
 
 
 
 
 
 
 
 
